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Abstract

The insurance market in India grew by 112.3% during the last five years, the third largest growth globally. The Indian insurance market generated total revenues of $21.1 billion in 2004, representing a compound annual growth rate (CAGR) of 16.7% during 2000-2004. However India still has a low insurance penetration of 1.95%, ranked 51st in the world. Out of 25-30% of India’s savings, less than 10% is spent on insurance.
Over four decades the industry has been state monopoly with Life Insurance Corporation being the only player. With the advent of competition and due to regulation, the market is already beginning to witness wide array of products from players whose number is set to grow. To compete in this niche market, one has to have a right product mix, effective branding, distribution and after sales services such as premium collection and claim settlement etc. which are proven to be tough challenges for the new players.

Meanwhile, consumers are also becoming increasingly more aware of their financial assets and taking cautious decisions. They are looking for integrated financial solutions that can offer stability of returns along with total protection. Insurance products have to be customized accordingly by the player.

This study is an attempt to create Indian consumer’s profile for life insurance policy products through their responses to various attributes of life insurance products.  A random stratified sample of 300 policy holders has been selected across Mumbai and the primary data collected has been statistically analyzed to understand the perception of the Indian consumer in the present circumstances. It also attempts to capture the future change in their perception due to socio-economic transformation in the system.  An attempt has also been made to compare and analyze the profile of the Indian policy holder vis-a-vis policy holder of a developed country.
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