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ABSTRACT

Gone are the days of gagging on chalkboard dust, running out of sheets of paper on the flip chart, and smearing grease pencils on the overhead transparency. Change can be a difficult adjustment for professors and students in the classroom; however, some changes bring immediate, concrete benefits to those on both sides of the podium. Our students have grown up in the age of technology. They are bombarded with its applications outside of the classroom. Now, research on the effectiveness of incorporating technology in the classroom shows positive benefits to students in several learning areas. In particular, studies have found that technology can improve student engagement, motivation, and knowledge retention. Research shows that engagement in learning is critical to students’ understanding of concepts. When students are involved in the learning process, they can focus on the material, actively participate in the class and better process and synthesize the information to create and retain knowledge. It is true that students are motivated differently in the classroom. For some, the source of their drive to learn is internal; others require external stimulation and inducements to learn. 
The purpose of this paper is to discuss an increasingly popular technological tool – an interactive whiteboard - and illustrate tangible ways that its use will enhance students’ classroom experience in each of the areas of engagement, motivation, and knowledge retention. An interactive whiteboard is a large touch sensitive board connected to a computer and a projector. These interactive whiteboards provide the means to motivate students who are internally motivated as well as those who are externally motivated to learn. Students with an intrinsic drive to learn will be interested in using the whiteboards and will most likely volunteer to present material with them. Students who require external motivation are motivated by the ‘show’ that the whiteboards can provide. If they enjoy what they see, they will be more likely to participate in the class and learn the material. The technology the interactive whiteboard offers is a proven way to promote interactive instruction, which is an effective way to increase student learning. The use of the interactive whiteboard also creates a visual learning experience, complete with color, sound, and movement to engage students and hold their interest. Interactive whiteboards are manufactured by several companies and are being used internationally in over 75 countries across the globe and in more than 300 corporations. This paper will illustrate multiple examples of the successful integration of interactive whiteboard technology into traditional management and economics courses. The paper will also show how the use of this technology has made a positive impact on student learning and are helping students prepare for future careers in the business world by equipping them with 21st century skills in higher order critical thinking and problem solving that employers now expect.
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