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ABSTRACT
The focus on corporate social responsibility (CSR) has been actively in the limelight   within Malaysia for the past ten years, and as such has become a mainstay in many corporations’ public relations as what demonstrate in the bank's campaign strategy. With rising stakeholders’ awareness regarding CSR, it is very important for the banking industry to begin profiling their efforts at CSR as part of their overall corporate and business strategies. This study used content analysis method to identify and describe corporate social responsibility CSR patterns in web sites, annual reports and CSR reports for the six banks in Malaysia. This article focused on the reporting activities of the six banks as reported in the respective annual reports. This paper will first offer a proposed definition of CSR for the banking industry then provide a brief overview of the literature with regards to CSR. Second, the research methodology will be explained. Next, the research findings will be presented and discussed. The paper will conclude by stating key conclusions emerged from the study and propose suggestions for practice and future research.
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INTRODUCTION
With issues of global concern such as financial stability and governance as well as climate change, poverty and the spread of infectious diseases, continuing scandals over product responsibility and widespread corruption, the need for business to take the lead in developing improved corporate social responsibility strategies for their business operations has never been more apparent (CSR Asia, 2008). For the past few years corporate social responsibility (CSR) has been given utmost attention across the business circle and it has seen the main discussion on boardroom agendas. CSR is all about company awareness, managing and improving its impact on the economy, the environment and society. In today’s business environment people expecting corporation become more responsible by doing activity that benefit the community such as conserving the environment, sponsoring students for higher education, product quality, safety and much more. In Malaysia CSR has been an important principle for most big corporation. In fact, a large number of companies are already engaged in CSR initiatives in a substantial ways (Bursa Saham, 2007).  
Based on study by Chan (2000) of the 40 Malaysian companies examined, 36 companies (90%) made some social and environmental disclosures. Environmental disclosures averaged 3.75 sentences. This represented 13.3% of all social and environmental disclosures and was the third most commonly reported theme after HRM and community issues. Although this indicates that the level of corporate social responsibility reporting in Malaysian companies is low, but it has increased, and this increase may reflect a growing awareness of environmental issues in Malaysian society (Chan, 2000).

Though research on CSR disclosures in the developed nations is abundant, the same is not true of the developing countries, particularly Malaysia (Nik Nazli et al, 2003). In this paper will assess the state of corporate social responsibility reporting, in particular, of Malaysian six commercial banks. More specifically, and of concern in this paper, is how these banks communicate their CSR 'credentials' by way of corporate social responsibility reporting. In a nutshell, the corporate social responsibility reporting is a summary of a company's environmental 'footprint'. It is generally done either through the annual report or a separate stand-alone publicly available in the World Wide Web. On the contrary, corporate social responsibility reporting is increasingly being combined with reporting on social issues and in turn labeled 'sustainability' reporting (Goliath, 2004). 
LITERATURE REVIEW
CSR an overview

What is Corporate Social Responsibility? Many people have in a vague idea what it is about: a big corporation giving some money to the environment or a community initiative. Often CSR is thought to be nothing more than a cynical PR opportunity, a way for MegaCorp to gloss over its dumping of chemicals into a nature reserve by spending a few dollars on a youth centre (Ameinfo,2005). CSR is defined as open and transparent business practices that are based on ethical values and respect for the community, employees, the environment, shareholders and other stakeholders (Bursa Malaysia, 2008)

The Dow Jones Sustainability Index (2005) web site as cited by Holcomb et al (2007) defines corporate sustainability as follows:
Corporate sustainability is a business approach that creates long-term shareholder value by embracing opportunities and managing risks deriving from economic, environmental and social developments. Corporate sustainability leaders achieve long-term shareholder value by gearing their strategies and management to harness the market’s potential for sustainability products and services while at the same time successfully reducing and avoiding sustainability costs and risks.
One of the more cited definitions of CSR is proposed by Carroll (1979) as cited by Holcomb et al (2007). He states that businesses that practice social responsibility attend to “economic, legal, ethical, and discretionary (philanthropic) expectations that society has of organizations at a given point in time”. Consequently CSR is frequently linked to such constructs as business ethics, corporate citizenship, stakeholder engagement, sustainable development, corporate governance, sustainable finance, social responsible investment, et cetera (Amaeshi and Adi, 2007 as cited by Amaeshi et al (2007)
Corporate social responsibility has many facets. CSR is when a company or an organization striking a balance between profitability and contributions to the societies in which they operate and being obligated to meet the expectations of stakeholders, who are the sources of the legitimacy of the organization. The stakeholders include the owners, investors, employees, customers, government, suppliers, competitors and the community (Suza, 2005). Today, many organizations have join the bandwagon in realizing their CSR agendas; from a very simple charity of donating to a welfare institutions to a more sophisticated activity like protecting endanger wildlife such as the hawksbills turtle. Generally, the main areas of corporate responsibility are the social, economic and moral responsibilities of the firm, as well as the management of the corporate responsibility activities of businesses (Cannon, 1992 cited by Piacentini et al, 2000).
Companies involved in strategic CSR develop policies and programs in areas such as employee relations, community development, environmental stewardship, international relationships, marketplace practices, fiscal responsibility and accountability (Amaeshi snd Adi, 2006). In Malaysia there is no universal approach to CSR. Companies are free to adopt what suits them. However there are some basic concepts that cut across all definitions and these should be considered in crafting a company’s CSR vision (Bursa Malaysia, 2008). Perhaps in view of the fall out from giant companies’ scandals, image building appears to be a primary motivating factor for companies to involve with Corporate Social Responsibility (CSR) and one of the CSR facets is the corporate environmental reporting (Sharifah Buniamin et al,2008)
Nurhayah et al (2006), while in Malaysia the development of CSR has over time, moved to higher levels and Malaysia is recognized as being among the most active emerging economies in relation to corporate responsibilities. Companies are increasingly recognizing CSR as a business priority (CSR Status Report, 2007). Business recognize the value of ensuring sustainability over the long-term rather than a short-term approach which leaves companies open to social and environmental risks. Many companies are looking for CSR commitments to find appropriate partners and forge business links. 
CSR within the banking industry

Rabobank is widely regarded as one of the leaders in promoting Corporate Social Responsibility (CSR) and Socially Responsible Investment (SRI) and began a policy in the mid-1990s to integrate sustainability issues into all of its business processes (CSR Malaysia, 2007). The banking industry occupies a unique position in every economy and that is why it often attracts more than a casual regulatory attention. The industry in the 21st century must have a moral face and live up to some modicum of social responsibility Soludo (2004) cited by Amaeshi, 2006. In Malaysia the six banks that will be the focus of the study has been involved actively in CSR activities. Exceptionally to mentioned; Public Bank, AmBank and Hong Leong Bank has for the past six years continuously reported their CSR investment in the annual reports.  In the case of Public Bank Public Bank Bhd (PBB) emerged as the overall winner of the Malaysian Business Corporate Social Responsibility (CSR) Awards 2007 for listed companies (Bernama, 2008). The recognition achieved by Public Bank has prompted other financial institutions to intensify their CSR program not just about philanthropy but translating these ideas into practical business strategies. 
The awareness and placing CSR as part of the corporate agenda significantly is a good sign that bank is not just aggressively poise for bigger profit but also focus their investment strategies on benefits of socially and environmentally responsible investing. In today’s business, ignoring the importance of CSR in their business endeavors will give a bad impression not only to the public but also to the image of the shareholders and investors. This new global tactic may affect a bank's relationship with its clients and shareholders. There are market benefits and competitive advantages for those companies whose business policies integrate CSR (Ogrizek, 2004).
CSR Reporting 

In the past corporate reporting traditionally has tended to focus on financial information to investors. The voluntary reporting of environmental impacts and initiatives in company annual reports has become widespread among organisations accepting an obligation to extend their environmental responsibilities beyond regulatory compliance (Brophy and Starkey 1996; Collier (1995) as cited by Goliath (2004). Accordingly, businesses wishing to respond to this increased public concern about CSR may use the annual report as a means of communication (Nik Nazli et al , 2003). Nielsen and Thomsen (2007) also mentioned that in some European countries, including Denmark, governments and legislators recommend that organisations report on their social and environmental activities (cf. the Danish law on Organisational Annual Reporting of 2002) in connection with the general annual report. Claims for transparency and accountability from organizations operating worldwide have pushed organizations to put corporate social responsibility (CSR) on the agenda.

Information on environmental and social issues is commonly communicated by companies either as a section in their annual reports or in stand-alone reports. Stand-alone reports are either hard copy only. Some organizations have chosen to communicate about their social policy and activities on their corporate websites using distinct and inconsistent concepts for similar issues (Nielsen and Thomsen, 2007). This is in the form of Internet-based only or, most commonly, provided in hard copy format as well as being put on the Internet (Adams 2002, Adams and Frost 2004 cited by Adams et al, 2004). However, generally cited that most companies has choose to used annual reports to report their CSR activities. From a study they found that 98 percent of the U.K companies, 85 percent of the U.S. companies and 56 percent of the Australian companies had CSR disclosures in their annual reports. About 80% of FTSE-100 companies now provide information about their environmental performance, social impact, or both (Amaeshi, 2006).
However, in Malaysia the reporting of CSR in the annual reports is still in the state of progressing. According to an ACCA report entitled The State of Corporate Environmental Reporting in Malaysia, published in early 2002, CER in Malaysia is in its infancy (Goliath, 2004). Of course this trend will gradually become a norm in the coming years as the Kuala Lumpur Stock Exchange has given the push that listed companies will do the same. As mentioned by the CEO of KLSE they are looking into crafting a CSR statement in their Annual Report (Bursa Malaysia, 2007). Companies in Malaysia have expanded their annual reports beyond the traditional reporting by incorporating elements of environmental social, product and employee information Bursa Malaysia (2008).  Yusli Mohamed Yusoff, Chief Executive Officer of Bursa Malaysia commented, that a good CSR practices promote business sustainability and add value to capital markets as well as the standing of our companies.
The environmental reporting or sometime known as “green reporting” is one of the facets of voluntary social reporting included in the financial statements. Vitally, CSR involves communicating the company’s actions to its stakeholders and encouraging their feedback. Only in this way can a company have a dynamic and relevant CSR vision (Bursa Malaysia, 2008). According to OWW Consulting Malaysia (2008), reporting of CSR activities does benefits in many ways. The benefits varies from helping stakeholders on CSR performance, show value added on year-on year improvements, help for internal strategy to assess, monitoring as well as reporting CSR. Finally, CSR reports engage investor relation toward educating them and realizing its importance. Other forms of voluntary social reporting include value added statements, corporate social responsibility and accountability disclosures (Zauwiyah et al, 2003). 
Given that CSR can be difficult to quantify, communications is important to show the quality of such commitments (Macleod 2001) and offers a means of evaluating the full impact of doing business (GRI, 2002) as cited by Ramasamy & Wuon Ting (2004). Generally, the general public’s perspective there is a way by which to gauge a company’s involvement of corporate socially responsible actions concerning social, environmental compliance, and other philanthropy practices. In the US, Generally Accepted Accounting Principles (GAAP) provides regulations regarding the disclosure of company financial information within the public domain (Defoe and Falk, (1998) as cited by Holcomb et al (2007). However, there is no statutory requirement in Malaysia for public-listed companies to disclose information relating to their CSR activity (Ramasamy & Wuon Ting, 2004). Nik Nazlli et al (2003) also noted that in Malaysia, there are presently no accounting standards for disclosing CSR information. In the absence of such standards, CSR disclosures in Malaysia would be entirely voluntary in nature. Thus, companies have full discretion as to annual report disclosure. 
METHODOLOGY
This study used content analysis as a technique to identify and describe patterns in the annual reports, Web sites specified social responsibility reports for the identified banking companies. Content analysis is defined by Krippendorf (1980) cited by Nik Nazli et al (2003) as “a research technique for making replicable and valid inferences from data according to their context.”  Content analysis is a research tool focused on the actual content and internal features of media.  It is used to determine the presence of certain words, concepts, themes, phrases, characters, or sentences within texts or sets of texts and to quantify this presence in an objective manner (Palmquist, 1980). Content analysis is also useful for examining trends and patterns in documents (Stemler, 2001). Meanwhile, Guthrie and Parker (1990) as cited by Nik Nazli et al (2003), using content analysis, were used to examine the annual reports of 150 companies in three countries; the U.S., U.K., and Australia. 

Table 1 - Bank’s Net Profit* (‘000)

	Bank
	2004
	2005
	2006
	2007
	2008

	Maybank
	2,470,087
	2,544,245
	2,834,584
	3,252,871
	756,745

	CIMB
	932,414
	1,029,227
	1,608,874
	2,914,175
	2,012,546

	Public Bank
	1,343,675
	1,545,290
	1,795,161
	607,843
	2,622,660

	AMMB
	386,881
	287,935
	513,409
	-128,897
	810,819

	RHB Group
	576,924
	432,648
	595,897
	822,065
	1,049,755

	Hong Leong
	381,960
	513,439
	549,920
	619,449
	741,861


In this study the population represents six banks listed in the Kuala Lumpur Stock Exchange (KLSE). They were used in this study as they representing among the successful local banks in Malaysia.  As presented in Table 1 show the banks performance for the past five years from 2004 to 2008. Generally the performance of these six banks has been lauded as financially viable in view of their improving performance, except for AMMB in 2007 and Maybank in 2008. With their commendable performance this study will show how they fared towards corporate social responsibility agendas. Through the content analysis process, themes were identified as being applicable to data analyzed. Many dimensions make up CSR, from the environment to the responsible treatment of employees. This fact means that different companies often labeled similar socially responsible behavior differently depending upon the source. 
To measure these banks’ CSR reporting, a content analysis of company annual reports, web sites, and CSR reports available on the Internet were conducted. During the last five years from 2004 to 2008 CSR activities were reported in their respective annual reports, however, only Public Bank and AMMB has been regularly reported as compared to the other four banks as shown in Table II   All banks that were analyzed for this research project maintained their own web sites and provided information regarding CSR issues via downloadable in PDF format or an equivalent document of their annual report or social and/or environmental report. In some cases, both the web site and the electronic media reports were used to identify CSR issues. In an effort to uniformly capture CSR information, a Google search was employed, using search keywords from each category listed in Table III
Table II - CSR Reported in Annual Reports 2004-2008

	Bank
	2004
	2005
	2006
	2007
	2008

	Malayan Banking
	X
	X
	√
	√
	√

	Public Bank
	√
	√
	√
	√
	√

	CIMB Bank
	√
	√
	X
	√
	X

	RHB Bank
	X
	X
	X
	X
	X

	AmBank Group
	√
	√
	√
	√
	√

	Hong Leong
	X
	X
	X
	√
	√


	Social
	· Customer service

· Nation building

· Corporate gifts

· Youth and sporting activities

· Complaints resolution system

· Assisting borrowers
· Adopted  seven welfare homes
· Art  exhibitions

	Employee
	· Professional Development

· Sports development

· Training & Development

· Life long learning

· Employee engagement

· Health and safety

· Service recognition

· Partnership with higher institutions

· Labor rights

· Transparent appraisal system

· Career development

· Fair remuneration

· Special loan interest rate

· Employee Engagement Survey


	Marketplace
	· Good corporate governance

· Collaboration

· Unethical  lending

· Return  value to stakeholders

· Operations  network extends

· Ethical  conduct

· sharing of knowledge

· exhibition

· regional conference
· Innovation
· Financing



	Environment
	· Turtle Conservation

· Tree Planting Campaign\ reforestation project
· Nature day camp

· Recycling
· Biodiversity Conservation

· Nature hunt

· Green building
· Protection of endangered    species
· Education  programmes

· Landscaping
· Zoo upkeep
Beautification
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 Community
	· Charity

· Donation

· Sponsored

· Blood Donation

· Education

· Healthcare

· Graduate employment

· Scholarship
· Cash awards
· Employee  volunteerism
· Community Development
· Charity Draw
· Financial assistance
· Concert



After analyzing these sources along with the electronic media content of the selected banks analyzed, the writers identified five categories that best fit the activities that the banks were reporting. In line with this, the Bursa Malaysia CSR Framework looks at four main focal areas for CSR practice (Bursa Malaysia, 2008). They are: the environment, the workplace, the community and the marketplace, in no order of priority. For this study one category is included for the study i.e. social. It is interesting to note that these categories almost similar to the categories identified by the Environmental Index Report available from Business in the Community web site Environment Index Report (2005). 
FINDINGS
Table III represent the commonest areas of CSR initiatives reported by the banks in their respective annual reports. Their involvement in these areas is noted with X which comprises of many activities as in Table IV signify the main focus for each bank. In this context, community simply means their involvement towards the society at large, be it the general public, students, and children. For example, Maybank in the financial year 2008, over RM75 million was set aside in support of corporate responsibility efforts undertaken across the Group, Public bank through its CR slogan Public Bank cares for its customers, shareholders, employees and community while CIMB bank through their Community Link is a key CSR initiative of the Group.
Table IV - Bank’s and their involvement in CSR
	Bank
	Community
	Marketplace
	Environment
	Employee
	Social

	Maybank
	X
	X
	X
	X
	X

	Public Bank
	X
	X
	X
	X
	

	CIMB Bank
	X
	X
	X
	X
	

	RHB Bank
	X
	X
	X
	
	

	AmBank 
	X
	X
	X
	
	

	Hong Leong
	X
	X
	X
	X
	X


Out of the six banks, Public bank are the most active in reporting their CSR activities and then followed by CIMB bank and AmBank. In Public bank for their CSR reporting, they allocated ten pages on the details of what they have done completed with photograph and newspaper clipping. As a dedicated website on CSR, CIMB bank, Public Bank and AMBank provided an extended report on their CSR activities while Hong Leong Bank a one page which summarized their overall CSR  
Public Bank in their opening page of their CSR report provides a statement “Caring for our community...” which read on as:
Corporate Social Responsibility (“CSR”) is often viewed as business ethics, environmental sustainability or corporate philanthropy. CSR is essentially about how a business takes account of its economic, environment and social impact arising from how it operates and a company’s performance should be measured not only by the economic value it has created but also its impact on society and the environment.
Public Bank Group had already subscribed to the notion of conducting its business in an ethically, socially and environmentally sustainable manner which is encapsulated in its long held Corporate Philosophy which states that: For its Customers, For its Shareholders, For its Employees, For the Community it Serves. In community services PBB total contribution of RM10 million to the Universiti Tunku Abdul Rahman Education Fund as part of the Group’s continuing support of education for all Malaysians. As a team individual branches also contributed to schools in their vicinity for school building funds, reward programs for excellence examination results and other activities as part of their commitment to the community. In healthcare PBB donated RM50,000 to one Dialysis Association of Kurnia, Petaling Jaya in response to their appeal to help the increasing number of kidney failure patients. 
Public Bank also donated RM1 million to the Perdana Library project. The project, initiate by the Perdana Leadership Foundation, is to preserve and propagate the intellectual heritage of Malaysia’s past prime ministers. While in environment care, The Public Bank Group, together with its partners, the Malaysian Nature Society (“MNS”) and the Ministry of Natural Resources and Environment, has initiate a tree planting project in verse of prevent adverse climate change as a results of continued deforestation. 
While CIMB bank through its slogan “Empowering communities, enriching lives “  and a  quote from the CSR report in their annual reports by the CEO show their commitment to CSR :

“At CIMB our CSR initiatives are focused on giving back to the people we   serve...”
Example, the CIMB Community Link is a key CSR initiative of the Group. This unique, sustainable and ongoing programme is driven by CIMB Bank branches. It empowers customers to propose initiatives relevant to the community to the branches serving them. 
Once adopted, a pre-determined sum is allocated by the Bank to fund the cause. Subsequently, customer activity or transactions at the branch contribute to this sum until the target amount is reached. The branch will then disburse the funds to complete the project. Since its inception in October 2006, Community Link has touched the lives of many in a variety of communities all over Malaysia. The Group gives back to the communities they serve by sponsoring events and supporting social causes locally and regionally These include the development of squash and performing arts, and the hosting of educational youth camps and workshops, amongst others. 
On other important aspects of CSR initiative i.e environment, CIMB Group jointly organized an environmental awareness project with the Global Environmental Centre (GEC) as part of the Group’s Corporate Social Responsibility (CSR) programme. The half-day programme was held at forest recreation centre. The purpose of this programme was to educate and to raise awareness among staff and children on the importance of environmental conservation. Approximately 70 staff and 50 children from Asrama Baitul Ummah, together with their guardians, gathered at centre in the morning to help rehabilitate and clean the Penchala river.
AmBank, didn’t lose ground by showing the same commitment by their Chairman on CSR activities where he himself acts as the brainchild to some of the CSR initiatives and involve personally. This also has been reflected in their opening CSR reports as:

“The AmBank Group continues to take pride in “giving back” to the various

societies and communities in which it operates, via a large number of transparent,

meaningful, and ethical actions. More than ever, the Group’s sustainability

and success is linked to the marketplace, the community at large, the Group’s

workforce, and the environment.”
In 2005, The AmBank Group extended assistance to the victims of the tsunami tragedy, which saw the death of more than 150,000 people in this region. The tragedy, which happened in December 2004, caused hardship and grief to millions in more than 10 countries. Azman Hashim, Chairman of AmBank Group, presented a cheque for RM250,000 to the Malaysian Tsunami Disaster Fund, a collaboration with one local newspaper. The Group also made a contribution of 15,000 blankets worth RM330,000 for the Aceh tsunami victims. In the marketplace, The AmBank Group’s business transactions, deals and relationships with all its groups of customers, suppliers and partners are executed with the highest concern for transparency and ethical conduct, guided by high corporate governance standards. In May 2006, the AmBank Group came on board as a sponsor for the highly publicised SMIDEX 2006 exhibition. To show responsibility to the environment and in ensuring that future generations will be able to be able to witness and enjoy the beauty of the camel, the AmBank Group, for the 21st year running, made a donation to Zoo Negara for the upkeep of camels the Ambank mascots. 
Malayan Banking (Maybank) with their theme “Growing with responsibility as the foundation for our corporate social responsibility CSR programmes” committed over RM13 million for its CSR programmes, which were focused on the key areas of educational development, welfare, medical causes, sports, arts and culture and environmental conservation. Maybank Group’s Scholarship, Education and Training Award Schemes are one example of a community programme for which a significant amount is allocated annually. During the year 2007 and 2008, 66 students were awarded scholarships for undergraduate studies in public universities. The Group also continued to contribute towards the protection of endangered species through the sponsorship of tigers and fish owls at the National Zoo Kuala Lumpur, Taiping Zoo in the state of Perak and Melaka Zoo in the state of Melaka. Since Maybank has a branch in the Philippines, they also contributed to a reforestation project there.

On health matter in 2007 through fund they have created contributed equipment comprising a diagnostic ultrasound machine, biosafety cabinet and intensive portable incubator to two hospitals in Kuala Terengganu and Hulu Terengganu in the state of Terengganu, located on the east coast of Malaysia. Maybank also contributed to organizations such. This fund was established in 1990 with an initial contribution of RM1 million which was later increased to RM2 million. Maybank was also the principal sponsor of the campaign “Our Vision for the Nation” with a contribution of RM350,000. This campaign gathered at least 1 million vision statements from children nationwide indicating their aspirations for the nation. Donations made for each submission were channelled to 10 charities led by a foundation called Yayasan Harapan Kanak-Kanak Malaysia. As a reward for their active involvement in CSR, Maybank received the Malaysian Business Award 2005 for “Best Corporate Social Responsibility" which was set up by the government. 
One of the major CSR achievements by RHB bank group during the year 2007 and 2008 was the successful expansion of the Group’s ‘Missing Children – Reuniting Families’ programme. The Group have placed advertisements of missing children in major dailies for the purpose of publicity of the missing children as well as placing pictures of any child reported missing in all their ATM machines nationwide. Themed such as ‘Crime Prevention Tips for Kids’, are the man caption of the advertisement and to comprehend the activities a nationwide road shows in primary schools was carried out. In addition to safety and crime prevention, the Group has also taken a steadfast position in contributing positively to the educational development of future Malaysians. The English language continues to be an important medium of communication. The Government, in partnerships with schools and institutions of higher learning, has strived to provide quality English education in order to prepare students to be globally competent. In supporting this effort, the Group in 2007 became the presenting sponsor of the EduSmith National EssayWriting Competition –WordSmith 2007 and Tunas Pujangga 2007, a competition that help cultivate a love for reading and writing among the youth and promoting educational excellence.
With their CSR statement of “ Helping customers make the best decision by acting in their best interest”  Hong Leong Bank, through its Hong Leong Foundation conducts most of its philanthropic activities with education and social welfare as its key thrusts. The Foundation’s activities are funded by contributions of the Group. Through the Foundation, the Group is able to reach out to the community and to actively help build better futures. Hong Leong Foundation gives out millions of ringgit in the form of scholarship grants, providing hundreds of bright but underprivileged Malaysian students with the opportunity for higher education. These scholarship awards do not carry any repayment requirement nor are the recipients bonded to serve the Group upon graduation. As part of Hong Leong Bank commitment to their employees and to society as a whole, they practice environmental preservation and maintain high standards of Occupational Society and Health management practices. One of Hong Leong Bank Branch in the northern part of Malaysia won an excellence award given out by the Prime Minister under the Financial Institution, Insurance and Real Estate category in the National Occupational Safety and Health Act (OSHA) Award competition in 2007.
DISCUSSIONS
In the beginning, corporations felt a need to keep their contributions quiet. More recently, corporations like banks have seen the benefit of making known their contributions since research shows that good corporate citizenship benefits employee morale and assists in promoting the reputation of the corporation as well as their brand image (Muirhead, 1999 as cited by Holcomb et. Al 2007). CSR branding is of paramount importance to the financial sector if bankers do not want to become the easy scapegoats. It is necessary to make it clear that financial services companies are global citizens too. However, strategic CSR should reflect the realities of the business environment (Amaeshi, 2006). It is, therefore, the purpose of the present study to document evidence of current CSR disclosure in Malaysia, including the nature and type of such disclosures. It is feared that this lack of standards may mean that any existing CSR disclosures will be very much public-relations oriented. As a result the true objectives of CSR will be questionable whether the banks concern in projecting all the initiatives of CSR in the annual reports is sincere in benefiting the society. 
In analyzing the contents of the CSR reports, it is found out that most banks disclosed information related to products and consumers, employees and community involvement. The CSR disclosure really reflected the banks effort in displaying what they have done and achieve in various CSR categories. A few are genuinely meet the inspiration and the expectations of the public. There are certain CSR initiatives are debatable for instance, to provide good excellence customer service, practicing good ethics, providing cheap loan, developing employees through training and development and introducing credit card for special occasion just to name a few. All these initiatives are part and parcel of the banks functions and responsibilities. Referring back to the most common of all CSR initiatives by the six banks reported in Table III, the most identified categories of CSR reporting that are either highly reported by the banks in the study or if noticeably absent represent gaps that need to be addressed. The “community” category seems to be the area where most banks concentrate their efforts when reporting their philanthropic activities being a highly publicized activity. 
It was also found that the CSR disclosures contain little quantifiable data. The results provide further evidence that CSR disclosures in Malaysia are ad-hoc, general and self-laudatory in nature. One thing for sure the results of the findings do provide some preliminary evidence of the possibility that CSR disclosures in Malaysia represent attempts by companies to improve their corporate image and to be seen as responsible corporate citizens. For example, working well with the government to reduce crime rate, improve the level of English among students, giving sponsorship to deserving students to further their studies and to more global presence by sending relief to country’s stricken by the 2004 tsunami devastations. This are just the lists a few among many of the contribution by financial institutions in Malaysia towards CSR even the government in encouraging companies to be more responsible to the society has initiate the Prime Minister CSR awards in 2007. This shows that the time has come to honour the companies that have been singled out for outstanding contributions in the field of corporate social responsibility. 
Finally, due to the content analysis method applied in this study, there is some amount of subjectivity. This limitation, however, applies to all content analytic studies and has been noted in previous studies (Gamble et al., 1996). However, on the parts of the banks they have in way successfully conveyed their philanthropy action to the various stakeholders. This proved important in relaying and projecting public image which will catch the eye of the public, government and other interested stakeholders. The publicizing of corporate contributions has changed drastically over the past several decades (Muirhead, 1999 as cited by Holcomb et al, 2007)). For example, CIMB bank has seen benefits in recruitment due to their community efforts. Communicating a bank’s CSR efforts effectively will aid them in communicating to potential employees their efforts and in turn possibly create a competitive edge when attempting to recruit and retain employees.

As analyzed with other studies (Esrock and Leichty, 1998; Jenkins and Yakovelva,2005; Brammer and Pavelin, 2006; Lewis, 2003; Philip, 2003 as cited by Holcomb et. Al 2007) most companies report their efforts in order to improve their image. This goes back to the age-old question of whether engaging in CSR activities is to portray that a company is “doing good” to show that you are “good” or doing it because it is the “right thing to do”. Nazir Razak, chief executive officer for CIMB bank states that “Corporate social responsibility is no longer about donating money to a random cause, wiping one’s hands clean of it and walking away. At the outset, we wanted our CSR efforts to be focused, sustainable and have a real, positive, long-term impact on the public. The CIMB Foundation is our way of ensuring these efforts are both incisive and scalable.” (CIMB, 2007). Hence, communicating that you are “doing the right thing, can show the public that you are “doing good”. The six banks make-up in this study may be building a sustainable future for their investors, employees and other stakeholders. However, a point to note, unless material information is disclosed in a continuous and timely way it is hard to determine whether this CSR initiative really achieved its main genuine purpose.
CONCLUSIONS 
The finding from the content analysis suggests that there is not much difference in terms of the nature and type of CSR disclosures made across the banking sectors. As display in Table IV generally the CSR initiatives are almost similar in the form of donations, contributions, environment conservation, and training of employees, practice good corporate governance and charity to quote a few. The only difference is in the form of implementation, the format and the way it is represented in the reports. The number of pages allocated for the reporting can be as modest as two pages and to some extend up to ten pages. To make it more interesting, newspaper cutting of achievement, cheerful photographs and catchy review are depicted in the report. 
Thus, companies need to build and nurture relationships with stakeholders, and they must know how to strategically manage and organize activities aimed at their stakeholders. Reporting is one of the activities used by companies in a strategic and instrumental manner (Nielsen and Thomsen 2007).One thing for sure, the reporting of the CSR activity in both the annual reports and dedicated website is not only for the public knowledge but as part as fulfilling the requirement set by Bursa Malaysia to report company’s corporate social responsibilities activities. Generally, as agreed by many corporate leaders CSR from the business point of view is the key to sustainability. To a few skeptical they views with concerned that CSR will not become just a mandated responsibility or an opportunity for the top company officials to bask in the media limelight every now and then.  For CSR to be more truly representing company’s honesty and to make a real difference it has to be more than just showing a CEO representing a mock cheque. 
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