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ABSTRACT

To compete in this demanding world of owning and running a business, Puerto Rican women are challenged by the question of executive capacity. This is an ongoing study that explores why Puerto Rican women develop their own small business.  Puerto Rico and the Caribbean in general is still a very male dominated region. What’s motivates Puerto Rican women to set up a business: Financial gain, survival, supplementary income, independence?  The result of this work will strive to create a model that will demonstrate the (common) elements that make these women go into business and become successful entrepreneurs. In addition, what managerial or executive needs they need—if they do--to survive  Few studies or research papers at the local, national or global level talk about this issue-the Puerto Rican island women in business. Puerto Ricans are not studied in separate categories, but are included in data from the United States. It is important that discussions begin, in order to help other island Puerto Rican women become successful entrepreneurs. Findings to date are from the first twenty-five interviews. A brief analysis on the competitiveness of the female workforce in Puerto Rico, key factors that affect the development and growth of their businesses, are presented.

INTRODUCTION

Green and Cohen (1999) argue that while women owners/manager are a significant economic force, there is still a dearth of research that contributes to the understanding of the experiences, motivations, problems and aspirations of this sector. The number of women in business continues to increase, as entrepreneurship becomes a more appealing profession for women (Chaganti and Parasuraman, 1999), (Chell and Baines 1998), and (Reuber and Fischer 1995). In spite of the rise, female-owned businesses remain small, and appear to grow at a lower and smaller size than those owned by men, and do not seem to access venture capital funds to the large extent as those businesses owned by men according to the same authors. This is our main justification for this on-going study. The researchers are examining the reasons for this situation, and to propose solutions to these problems, and to recommend the implementation of policies at the institutional, economic and social level that could give Puerto Rican women in small business the importance they are due. In addition, create a model that will demonstrate the (common) elements that make women go into business and become successful entrepreneurs.

This ongoing study addresses some of the following questions: 1) what are the problems and challenges women business owners, who are entrepreneurs face? 2) Do they manifest themselves only in to Puerto Rican women or are they similar to the problems faced by women, or even men elsewhere? 


It is explained that the problems and challenges faced by women-owned businesses, are: 1) Women in business lack the ability to raise capital due to the type of business they develop. Hamilton (2003) argues that-- women have not fared well, due to the “glass ceiling effect” which is crucial in business startups and is a continuing concern, as well as being at the center of power or “inner group” of corporations. Most studies attest to the idea that performance levels of women owned businesses are due to a variety of sources, such as the type of legal business set up by women, which are mostly sole proprietorship rather than corporations. Some claim the existence of gender barriers in obtaining finance (Business Week, 1997:44); from lack of previous experience in business, and by the fact that women go into business as a hobby or to seek partial income as a supplement, could attest for problem. Other argues that the line of business/industry selected is what causes performance differences as well as hiring practices Business ownership becomes a choice, not a career. From another angle, business formation and entrepreneurship is recognized widely as the engine of growth in the U.S. economy (Birch, 1979). As such, fueling this engine and its significant worldwide expansion (Greene, Brush, et al., 1999), as well as the consequent creation of businesses and their expected performance, is essential. The role of Puerto Rican women in business, their problems, challenges, and the assistance needed to increase their performance and participation, need to be studied.
Questions

This study (in its preliminary stages) precisely seeks to analyze the problems and challenges faced by women-owned businesses. Based on these findings, it is the intention to provide answers regarding the perception that women-owned businesses are significantly different to those owned by men. The following assumptions will be tested: First, to identify which are the personal profile/characteristics that distinguish female-owned firms in terms of their characteristics as entrepreneurs and the demographic aspects of their businesses.  Second, which are the problems and challenges women business owners face?  Determine which are the reasons underlying female business owner’s success and can have growth.  In future studies the researchers will analyze why female-owned businesses do not appear to grow and perform as well as those owned by men.  Also, the future study will aim to see if the perceived problems are inherent to female owned businesses in Puerto Rico or if they resemble those found elsewhere.  

Statistics from the Bureau of Census shows the following:
Table 1-- Survey of Business Owners: Preliminary Estimates of Business Ownership by Gender, and Ethnic Group Overall
	Group
	Firms (#)
	Sales and receipts ($1000)
	Firms with Paid Employees

	
	
	
	Firms (#)
	Sales and receipts ($1000)
	Employees (#)
	Annual Payroll ($1000)

	Hispanic
	1,574,159
	226,468,398
	199,725
	183,964,615
	1,546,092
	37,062,622

	Female
	6,492,795
	950,600,079
	917,946
	813,188,494
	7,224,246
	175,863,498



This data does not demonstrate numbers for Puerto Rican island women small business owners as an individual category.  

Women's Entrepreneurship Globally

According to the Organization for Economic Cooperation and Development's 2004 Women's Entrepreneurship: Issues and Policies report, women entrepreneurs play an important role in the entrepreneurial economy, both in their ability to create jobs for themselves and to create jobs for others. However, the topic of women in entrepreneurship has been largely neglected, both in society in general and in the social sciences. Not only have women lower participation rates in entrepreneurship than do men, but they also generally choose to start and manage firms in different industries than do men. The industries (primarily retail, education and other service industries) chosen by women are often perceived as being less important to economic development and growth than high technology and manufacturing. Furthermore, mainstream research, policies and programs tend to be "men streamed," and too often do not take into account the specific needs of women entrepreneurs and would-be women entrepreneurs. As a consequence, equal opportunity between men and women from the perspective of entrepreneurship is still not a reality. 

Better qualitative information and quantitative data and statistics are required to profile women entrepreneurs (e.g., demographic information, and barriers to start-up and growth). This would also assist in promoting awareness of the role of women entrepreneurs in the economy. Using a frame of reference such as that developed in the report could be valuable for the analysis of this information. 


In Europe (both European Union countries and other European countries), estimates indicate that there exist more than 10 million self-employed women. Using the United States ratio between the number of employees and self-employment, it may be estimated that employed women in surveyed European countries could employ around 15 million persons. This is a conservative estimate. 


The scarce availability of reliable and valid data continues to be one of the key obstacles to understanding the challenges specific to women's entrepreneurship and their impact on economic growth. However, sex-disaggregated statistics and sex-based policy analyses have become somewhat more widespread in recent years. Examples include the OECD Labor Force Statistics (2000) and the work of the Observatory of European SMEs (1996). In addition - in response to the OECD Conference on Women's Entrepreneurship in 1997 - a number of countries have initiated efforts to obtain better statistics on the topic. 


In Germany, there are a total of 1.03 million women-owned businesses. Women-owned and managed businesses having annual turnover (sales) of at least Euro 16,620 number 522,000, represent 18% of the total in this group, and provide jobs for 2 million employees. Their turnover is in total € 232 billion, approximately 6% of the overall turnover, or 11% of the turnover gained by owner-managed firms. 


In Sweden, the entry size for new firms differs between men and women. Women have on average 0.6 full-time employees and men have on average 1.7 full-time employees. Furthermore, while women-owned businesses have been smaller than their male counterparts, the difference in size seems to be diminishing. 


In the United Kingdom, women represent 26% or 824,659 of the 3.2 million self-employed. Approximately 14% of businesses are women-owned. They are concentrated in services, retail, catering, etc., and more than 40% of women business owners run their business part-time. 


In Latin America, according to research conducted by Gina Zabludovsky,  based on data from Unidad Mujer y Desarrollo; Pobreza y Desigualdad desde una Perspectiva de Género. CEPAL (ECLA) 2002-2003, women business owners in Latin America in 2002 represented the following per cent of all businesses in each country: 
Table 2-- Women business owners in Latin America in 2002
	Country
	Percent of all business in country

	Argentina
	28%

	Bolivia
	39%

	Brazil
	30%

	Colombia
	33%

	Costa Rica
	32%

	Chile
	29%

	Dominican Republic
	42%

	Ecuador
	34%

	El Salvador
	48%

	Guatemala
	39%

	Honduras
	37%

	Mexico
	30%

	Nicaragua
	39%

	Panama
	26%

	Paraguay
	38%

	Peru
	37%

	Uruguay
	46%

	Venezuela
	37%


Small Business in Puerto Rico

According the Puerto Rico Manufacturing Association 2005 report Puerto Rico boasts of a remarkably robust small business sector accounting for more than half of total economic output and two-thirds of new jobs. Despite a handful of “success stories,” high costs and heavy regulation inhibit small business growth- and most small businesses remain small and domestically focused, with low levels of technological sophistication.    When compared to many other locations, Puerto Rico has little venture capital available to fund start-up firms, particularly in the early stages. The study does not separate men and women into categories.
Economic Output and Employment

According to the U.S. Census Bureau, County Business Patterns for Puerto Rico (2001), all small businesses generates an estimated 63% of all new jobs in Puerto Rico, while creating and sustaining more jobs than the entire manufacturing sector in Puerto Rico. Small businesses dominate the retail and wholesale sectors, where jobs are growing 5% faster than in the economy as a whole.  About 95% of municipal “patent” taxes are paid by small businesses.  
Puerto Rico Small Business Overview

As one can observe in the following figures small businesses have tremendous impact on the Puerto Rican island economy.  For purposes of Puerto Rico and this study in particular small business includes all business establishments with fewer than 20 employees, excluding self-employed individuals.   
Figure 1—Gross Domestic Product
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Figure 2—Total private sector employment
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Small businesses constitute the majority of Puerto Rican
firms, with particular strength in commerce and services

Number of registered businesses Breakdown of small business sector
By employment size By number of firms
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i Source: U.S. Census Bureau, County Business Patlerns: Puerto Rico (2001); AT. Kearney analysis
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Figure 3—Small businesses constitute the majority of Puerto Rican firms
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Overview of Puerto Rico’s small business and venture

capital sectors

Strengths

Weaknesses a3

« Puerto Rico offers a relatively favorable environment for
small business creation

Puerto Rico has a legacy of successful small firms —
many supported by the venture capital sector

Despite a growing trend, the small business sector still
creates few businesses if compared to other markets
Traditional businesses dominate, with little activity in
new inventions or advanced technologies

Small businesses primarily serve the local market and
do not engage in significant export activity

Venture capital funding for new business creation is also
extremely limited in Puerto Rico

The cost of compliance with administrative and
regulatory requirements is high, especially for small
businesses

Small businesses in Puerto Rico fail at a higher rate than
their counterparts in the United States

Other issues negatively impact the whole cycle of new
business creation

Opportunities

Threats

With proper support, the small business sector could
grow into an engine for exports from Puerto Rico

With a stronger focus on basic research at academic
research, spin-off companies in cutting edge fields can
be created in greater numbers

Development of a stronger venture market can help build
stronger bridges between available capital and good
business ideas, raising the number, quality and
competitiveness of small businesses

Small businesses suffer from excessive ‘red tape” and
high costs for regulatory compliance, preventing them
many from growing into competitive medium and large
sized firms

Low returns on venture capital investments make it
increasingly difficult to attract foreign funds — or keep
local funds from flowing into investments elsewhere
Lack of strong entrepreneurs and a “brain drain” of the
best talent out of Puerto Rico
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Source:  U.S. Census Bureau, County Business Patterns: PR 2001; A. T. Kearney analysis

Figure 4—SWOT Analysis of Puerto Rico Small Business
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Costs for setting up a new small business are
lower in Puerto Rico than elsewhere, but ...

.—STRETIGTHS:

Cost of bureaucratic procedures
to register a new business

Minimum capital required
to establish new business

Share of per capita income:

Puerto Rico
Chile
Mexico
Ireland
Singapore
USA

70.2%

Latin America

O.E.C.D.

Share of per capita income

Puerto Rico [0.0%

Chile | 0.

Mexico 87.6%
Ireland |0.

Singapore

USA

Latin America 85.6%

O.E.CD.

Source: World Bank, “Doing Business” (2001); PROCOMP, Preliminary Competitiveness Analysis for Puerto Rico, 2002
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Source:  U.S. Census Bureau, County Business Patterns: PR 2001; A. T. Kearney analysis


Puerto Rico is a consumption-friendly environment characterized by high levels of personal spending-much of it within the small business sector. Based on the World Bank paper “Doing Business”(2001); Preliminary Competitiveness Analysis for Puerto Rico, they establish that costs for setting up a new small business are lower in Puerto Rico than elsewhere.  See Figure 5. 
Figure 5—Cost for setting up a new small business
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Source:  World Bank, “Doing Business” (2001); Preliminary Competitiveness Analysis for Puerto Rico (2002)


The main complains for small business owners during their start-up phase is the “Red Tape” which creates more difficulty to create and eventually run a small business on the island.
Figure 6—Business Complain “Red Tape”
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... business people complain that bureaucratic “red [, =
\
tape” makes creating and running businesses hard
Ease of starting a new business Permit process
Survey responses
Survey response Rank
Burdensome permitting process blamed for
Hong Kong 6.3 #1 delays in hotel expansion, caution among
retailers, and loss of foreign investment
El Salvad #35
alvador Permits to expand manufacturing plants 5
PR 9 #44 and existing stores take 6-12 months —
- compared to 7 days in Ireland or 1 day in
Honduras Median score = 4.1 #31 Singapore;
Easy «——————» Difficut Until 2001, construction permits required
nine separate filings for nine government
— = agencies
Ease of obtaining a new telephone line
Survey responses Legal challenges after permit approval
cause further delays, raising cost of
financing and creating extra risks for banks,
Survey response Rank developers
Finland #1 + Among major projects delayed by
challenges to permits are expansion at the
Chile #14 Caribe Hilton, condo projects in Ocean Park
and Isla Verde
2 Puerto Rico #57
B « Value of total construction permits reached
b Honduras #81 $3,040 million in 2001 — nearly two-thirds
% from the private sector
Easy «—————»  Difficult
Source: World Bank, “Doing Business” (2001): PROCOMP, Preliminary Competitiveness Analysis for Puerto Rico, 2002
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Source:  World Bank, “Doing Business” (2001); Preliminary Competitiveness Analysis for Puerto Rico (2002)


In spite of a growing trend, small business still creates few businesses when compared to other markets. For the year 2002 877 new small businesses were created when compared to the United States where 100,797 were developed. The rate of new business creations in Puerto Rico during the years of 1998 through 2002 was 2.4%, while in Singapore it was 8.5% for the same period. See Figure 7.

 Figure 7—Number of New Businesses Created and Percent Rate of New Business Creations                                                                      
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Source: Corporación de Fomento a la Producción (CORFO), Chile: Secretaria de Economia, Mexico; Department of Enterprise, Trade and Employment, Ireland; Department of Statistics, Singapore; U.S. Census Bureau, County Business Patterns

Nearly 38% of local businesses are small retail and wholesale sector firms, which invest little in innovation or cutting edge technologies.  We can observe that over 34% of businesses on the island and 7% of all jobs are small service firms, which include beauty shops, laundries, pest control services, and auto repair.  Fewer than 15% in Puerto Rico use computers for accounting and 17% report having access to the internet (U.S. SBA 2001). As one can observe in Figure 8 the small businesses in Puerto Rico fail at a higher rate than their counterparts in the United States.
Figure 8— Puerto Rico Small Business Failure rate
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Small businesses in Puerto Rico fail at a higher
rate than their counterparts in the United States

:WEAKN‘ESSES—.

Small business bankruptcy rates | |

Reversing a history of
issues in public financing

% all firms 2000

20
SN \———PuertoRico

United States

93 94 95 96 97 98 99 00

Small business success ratio
(creation rate — bankruptcy rate)

/n 0.81% 2000
0.68%

Puerto Rico United States

Starting in 1985, the Economic Development Bank
(EDB) created to recycle Section 936 funds into
small business development loans

Abundant funding and generous risk outlook led to
poor loan quality and delinquency rates as high as
44.8 percent by 2002

Nearly 4,000 small business loans totaling $ 60
million were written off EDB books after 1993

Slow response — often 4 months for approval —
impeded cooperation with private banks

Since 2001, concerted action has trimmed bad
loans to 25.8 percent of portfolio — and raised loan
servicing response time to 1-3 weeks

In the past year, the EDB has introduced new
products and raised total loans 170 percent

Source: R.K. Asundi and David F. Mufioz, “Entrepreneurship in Puerto Rico”
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                                    Source: R.K. Asundi and David F. Muñoz, Entrepreneurship in Puerto Rico”

The average annual sales for small businesses in Puerto Rico are only $303,600 as compared to $1,900,000 in the United States.  In Figure 9, we observe the payroll establishments of both Puerto Rico and United States 
Figure 9—Payroll PR vs. US
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Puerto Rico’s small business sector is :wm,,‘@

characterized by comparatively small scale

Payroll establishments Ratio of self-employed persons to total
— By employment size — payroll establishments

% 2001 2002

Over 100

employees
Under 100
employees

Under 20
employees

1to 4
employees

0.12

Puerto Rico United States Puerto Rico United States

Average annual sales for small business
are only $ 303,600 — compared to $1,900,000 in the United States

Source: U.S. Census Bureau, County Business Patterns (2001); Commerce Development Administration
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Source:  U.S. Census Bureau, County Business Patterns (2001[image: image26.jpg]


): Commerce Development Administration

One of the major barriers to the increase of small businesses either by men or women is the constant influx of giant chain stores, i.e. Wal-Mart.  The impact of these mega stores has been felt greatly by “mom and pop” type stores. The ghost or phantom like situations of many of the urban centers of the cities, have impacted negatively the development of small businesses on the island.  As can be observed in Figure 10, the increasing competition, combined with a lack of incentives to create a negative environment for small business development.
Figure 10—Competition and Regulation
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Increasing competition and over regulation rrrkars
threaten ability to maintain growth and market-

share

Increasing competition

Lack of incentives

Increasing competition from low-priced international
retailers, shopping malls and “big box” retailers has
undercut small “mom and pop” stores

Urban spraw! of growing cities pits small businesses
in declining city centers against newer, larger stores
in outlying areas

+ Minimal public support for local venture capital funds,
with extremely low levels of venture investment from
public pension and retirement funds

« Little practical support for small business exporters

+ No effort to reverse “brain drain” in order to keep
most talented financiers, scientists and businessmen

Increasing \

\ pressure to

remain viable

Competitive disadvantages | |

Over regulation

Low levels of technology penetration and innovative
capacity in small businesses limit ability to compete

Burdensome and costly business regulations

Low rate of return and long maturation for venture
funds

+ Uncoordinated bureaucracy and red tape are making
it increasingly difficult to run and grow businesses

+ Lack of local competition discourages mergers and
growth of larger, more viable medium sized firms
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Women in the Labor Force

During the past 45 years women in the workforce has increased 25.5% to 47.5% (+22%), while the same can not be said for the men, where 22.08% decrease was observed.  In Figure 11, the changes that have occurred during the past 45 years.
Table 2—Labor Market Participation by Sex
	Percent (%) Labor Market Participation by Sex and Year

	Female Employments 
	Type 
	Male Employments

	1960
	2005
	
	1960
	2005

	16.99
	51.82
	Executive/Managerial
	83.01
	48.18

	54.40
	65.09
	Professional
	45.60
	34.91

	52.51
	56.92
	Technical/Technical Support 
	47.49
	43.08

	23.70
	55.37
	Sales
	76.30
	44.63

	54.71
	70.85
	Administrative/Clerical Support
	45.29
	29.15

	49.51
	43.12
	Service
	50.49
	56.88

	1.75
	10.88
	Agriculture/Horticulture/Fishing
	98.25
	89.12

	0.58
	4.15
	Mechanics/Repair
	99.42
	95.85

	4.18
	2.61
	Skill Construction 
	95.82
	97.39

	38.58
	24.74
	Precision Work
	61.42
	75.26

	55.32
	54.10
	Machine Shop
	44.68
	45.90

	0.34
	36.32
	Transportation
	99.66
	63.68

	2.99
	25.15
	Cleaning/Unskilled Labor
	97.01
	74.85

	Total    25.50
	47.58 (+22%)
	
	74.50
	52.42 (-22%)


Source: Dr. Angel Ruiz Professor of Economics Inter American University of PR-Metropolitan Campus 2006

Dr. Ruiz indicates that the growth rate went from a 2.83% in 1960-1980 to 3.27% (1960-2005) for women, and for men if went from 1.18% to 1.06% during the same years.
Table 3--Total Employment in Puerto Rico by Gender

	Year
	Male
	Female
	Total

	1960
	404,554
	138,446
	543,000

	1970
	426,061
	259,939
	686,000

	1980
	511,073
	241,927
	753,000

	1990
	628,239
	334,760
	963,000

	2000
	636,343
	513,657
	1,150,000

	2005
	648,968
	589,032
	1,23,8000


Source: Dr. Angel Ruiz Professor of Economics Inter American University of PR-Metropolitan Campus 2006

METHOD

The researchers were motivated by the need to develop a Puerto Rican women small business owner profile that could also evidence the differences they had or have. The aforementioned researchers as such, propose to study these aspects based on perception and observation and the completion a questionnaire.  
Research Methodology


This study is designed to test the formulated questions based on the premise that females in general differ significantly on the problems pertaining to their small business.

The research design included a questionnaire that was personally given to the female small business owner. The sample will eventually included at least 100 island women owners of small businesses. This preliminary analysis includes the first 25 women.  Questions were validated by phone following Dillman’s (1978) guidelines. Moreover, the direct interviews to small businesses were processed using snow ball effect. To ensure a proper response rate, an introductory section was presented explaining the reason for the study. The questionnaire included 30 questions, of which 8 were open questions. Data processing and analysis was completed using EXCEL spreadsheets. Results were processed and are displayed in following figures.  
DATA ANALYSIS (Preliminary)

The first group of women interviewed had the following demographics. They ranged in age as follows-- 4 were from 21 to 30 years old; 10 were 31 to 40 and 11 were over 40 years old.  With regards to their marital status 14 were single; 9 are married and 1 has a partner. When asked about their children the following responses were obtained, see Figure 11. The children’s age fluctuated between 4 years old through 39. 
Figure 11--Children
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The business related information is described in the following figures.  Please note that this is preliminary data.  
Figure 12— When asked are you an entrepreneur?


Figure 13—Are you a small business owner or a partner?
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When asked what type of business all 25 women interviewed indicated that their small business was a service oriented project.  In Figure 14 the main activity is shown.    
Figure 14—Main activity of Small Business
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Figure 15—Duration of Small Business
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Figure 16—Number of Employees
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Figure 17—First Business
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Figure 18—Start up Problems
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Figure 19—What Type of Difficulty
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Figure 20—How you experienced any problems since the establishment of your business?
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Figure 21—Because of your gender do you believe you had problems getting any of the following?
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Figure 22—Have you faced problems related to any of the following?
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Figure 23—Have you experienced problems with attitudes of others?
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When asked if they receive assistance with any particular group 68% said yes, while 32% said no. When asked what organization, more than 12 indicated Small Business Development Center /Small Business Administration, why others said college organizations and the Institute for Women.

The women were asked, if they could make changes for others in the future, and for themselves in the future the following responses were given.  See Figure 24
Figure 24—Changes
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When asked if they had any family assistance economic, moral or just plain support, the researchers were surprised to find that over 60% said no. 
Figure 25—Family Assistance
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Finally, they were asked why they became a small business owner. The researchers were able to observe some common themes or motivators (Low, 2003). We grouped the themes into the following groups:

Entrepreneurial Self, Challenge, Financial, Flexibility, Opportunity, Employment, and finally Parents.  In addition, we wanted to get a sense of where the idea for their business came from, their answers surprised us.  See Figure 26.  
Figure 26—Where did the Idea for your company come from?
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DISCUSSION


Several preliminary conclusions can be inferred from this initial study the most relevant are: First, the problems encountered by women-owned small businesses are financial aspects and they have difficulties accessing capital. Second, they have characteristics of being an entrepreneur for the Challenge; Financial; Flexibility; Opportunity; Employment and because their parents had a business. Third an interesting fine was that 60% had no family assistance for the start-up, where as in studies conducted by Hamilton (2003), both men and women delve on strong family support and founded their businesses from money loaned by relatives. Some of the findings support the idea presented by Aldrich, Brickman, and Reese (1997) who argue that differences across genders
Do exist in some aspects—education, experience. 

This preliminary study did show that women-owned businesses face the most is access to capital and high financial structures, which can restrict growth. Males attest to the same problem, but not on the same scale. One of the major complains was the red tape that is needed to get the business up and running--too much government regulations.  Like Hamilton’s (2003) results, the biggest challenge women faced were reducing the problems of credit financing and obtaining proper training and information.  

In the specific case of Puerto Rico, growth is a matter of choice, not size or sales.   Success for women-owned businesses is hindered by traditional roles that still regard men as breadwinners, not as caretakers.  Growth intentions exist in sexes but men show more intention on expanding their businesses by adding more units than women, women tend to be more thoughtful and slow when it comes to growing their business.  Reasons for starting a business: Entrepreneurial Self; Challenge; Financial; Flexibility; Opportunity; Employment and Parents—handed down as a family business.  
Limitation of the Study and Future Studies

This is a preliminary study that has only focused on 25% of the total sample, so the results are very raw.  When the additional 75% is tabulated and added the results can and mostly change.  As the learning curve improves, the researchers can better access the sample.  Future research continue to create a profile of Puerto Rican women entrepreneurs and finally create a model that will demonstrate the (common) elements that make these women go into business and become successful entrepreneurs. 
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